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by Roy Snell, CHC, CCEP-F

Using social media to improve 
your position in our profession

Some are reluctant to post comments, 
opinions or analysis in social media. 
I share your concern. However, if you 

keep it to a strictly informational approach, it’s 
really risk free. The benefits of being active in 
social media are enormous. You can become 

a household name in the compliance 
social media world without ever post-
ing anything that might be considered 
controversial. If you are trying to build 
a network and respect, in an effort to 
improve your position in our profes-
sion, social media can be invaluable.

I would join HCCAnet and  
HCCA’s LinkedIn group. Subscribe to 

HCCAnet’s “Chief Compliance Officer Health 
Care” group and any other groups you find 
interesting. Watch the discussions and do 
research into information related to the discus-
sion. Post a link to the information you find in 
the discussion thread. People will find it help-
ful, and it is something meaningful you can do 
that gets your name out there without having 
a great deal of experience in the field or taking 
risk. You will learn and you might make a good 
connection or two. If you really want to go a 
bit further, tell the group you’re willing to do 
research for anyone who wants help with a par-
ticular subject. I would also scour the internet 
for compliance news, articles, websites, docu-
ments and post it to the discussion group.

If you build a name for yourself in the 
discussion groups, people looking for a 

compliance professional might remember your 
name when a new job opens up. People who 
are asked whether they know anyone available 
to fill a position might just suggest your name.

You should also follow @theHCCA on 
Twitter. You can find news items to repost on 
other social media that hasn’t covered it yet. 
You also can Tweet news, links to articles, etc. 
There is also an HCCA Facebook page. There are 
social media sites that are not run by HCCA. 
I would certainly encourage you to do what-
ever will help you get to where you are going. 
However, it’s best if you focus your efforts in 
one place. If you get too “spread out,” it’s dif-
ficult to become a household name. There is no 
greater collection of people who are regularly 
hiring compliance professionals than on HCCA 
social media. There may be larger compliance 
social media groups but none are more focused 
on compliance professionals. Good luck. 
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Please don’t hesitate to call me about anything any time.
612 709-6012 Cell • 952 933-8009 Direct 
roy.snell @ corporatecompliance.org
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· HCCAnet 
www.hcca-info.org/HCCAnet

· hCCA LinkedIn group 
www.hcca-info.org/linkedin

· hCCA LinkedIn company page 
www.hcca-info.org/li

· hCCA Facebook page 
www.facebook.com/HCCA

· hCCA Google+ page 
www.hcca-info.org/google

· hCCA Twitter 
www.twitter.com/theHCCA


