
Volume Ten
Number Twelve
December 2008 

Published Monthly

Earn CEU credit
see insert

Feature Focus:

What every 
compliance officer 
should know about 
M&A due diligence

page 30

Meet 

Craig Morford, Esq.  
Executive VP and Chief 
Compliance Officer, 
Cardinal Health 
page 14

HealtH care boards 
of directors’ legal 
responsibilities for 

quality
page 9

HCCA is going green 
HCCA conference attendees will NOT automatically 
receive conference binders. If you would like to purchase 
conference binders, please choose that option on your 
conference registration form. Attendees will receive 
electronic access to course materials prior to the conference 
as well a CD onsite with all the conference materials. 



Health Care Compliance Association  •  888-580-8373  •  www.hcca-info.org
December 2008

18

 r
O

Y
 s

N
El

l

I have always tried to be careful in these articles. I have tried to minimize the 
number of calls from board members or members at large asking, “What 
were you thinking?” That has been difficult, because I feel that this column 
should be about substantive issues and not all about the CEO hyping the 
next conference or telling everyone about how great our organization is. 
I have written a few of those columns, but they have been limited. I have 
spent as much time as possible talking about issues and giving my opinion 
about the job of the compliance professional. It is hard to have an opinion 
about this stressful profession that does not bother someone. A lot of the 

details have not been worked out as to what professional or compliance 
program standards we will have. Some issues are very controversial. I often 
feel quite passionately, because I have held the role of compliance officer and 

spent the last twelve years of my life immersed 
in this profession. 

I read an article about blogs today. 
Because our new Social Network-
ing software has a blog feature, I was 
interested in what the article had to 
say. It said that CEOs of associations 
failed to get comments to their blogs because they did not talk about 
substantive issues. The author said the reason was obvious: the CEO 
was boring. All the CEO did was dither on about the next conference 

or how great the members and the board are. I worry a great deal 
about creating controversy every time I write an article. Now I am 
thinking about starting a blog. Do I need to get closer to the edge of 
controversy to make it work? Our board made a strategic decision to 
implement a social network for compliance professionals. I am going 
to participate; however, I am concerned that I may get too close to the 
edge in an effort to avoid being boring. Wish me luck. I hope that we 
get a number of members starting blogs or contributing questions and 
answers on the e-group list serves. A link to the Social Network is on 
the front page of our website. Check it out. n

Our board made a strategic decision 
to implement a social network for 

compliance professionals.

CEOs of associations failed to 
get comments to their blogs 

because they did not talk about 
substantive issues.

Closer to the edge
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Introduction to Healthcare Compliance: Compliance 101
January 29, 2009 | 12:00 pm Central | (90 minutes) 1.2 CEUs
An in-depth look at effective compliance implementation and the management of ongoing operations. 
Provides a thorough understanding of the seven elements and the method to incorporate them into 
your compliance program. Provides an opportunity to interact with other  
compliance professionals to discuss compliance operations
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